C®
& %/?‘»
& TRADE %
= & H
% MANAGEMENT & Q
%, g
%%@kuzws@“‘?o
Time Contents Place
. . 6F Jihe
08:30-09:00 Reglstratlon/ IR T Campus
Fx- HEFLIEAEFRAERR
International Trade & Industrlal Development and Policy
A R 2 RJROUD A F AT IR
IF—‘ﬁ . Rafael Alejandro Gaytan Calderon & Yi-Jie Wang
wm~ & # ¢ Optimal Import Tariff and Entry Mode in the Presence of
Corporate Social Responsibility
¥ 312 v mNLFCRmEFE BN Y FY
#m~ ©# ¢ An Empirical Study of Factors Affecting the Intention to Use
09:00-10:30 the Metro System in Ho Chi Minh City
3 ﬁ . Ricardo Jose Jimenez Pasos & Hsiu-Li Chen Jo16
#m~ & #: Can Digital Marketing, Innovation and Information Technology
Engage SMEs into Internationalization?
£% : Duong Dang Ngoc Anh & Chia-Yu Tu
#m~ & # ¢ The Impact of Attention Combined with Imaginativeness on
Firm Performance
3 —‘ﬁ - Acosta Gonzalez Herik Renato & Pei-Cyuan Shih
#m~ & #E ¢ The Role of Agriculture in Economic Growth - A Paraguayan
Case Study
Fxz L EH S RREREY R AEY
Marketing, Brand Management and Consumer Research
AFEFA I EFIFTREGCRAETESY S BRI
I’F—%‘ W ;‘x‘c‘gﬁ
EANS L EEPIEE SRS E R A SR SR
#
TECEFE G oM s
CANS SR LR TR Rt E S
09:00-10:30
ER *‘éﬁi"*ﬁdﬁm-wa*?aﬁ PAle e ey § o S
ii‘—‘ﬁ S
W LA A CHERIRA FEIRIAA R L o o T2 B
it T B3 AR
o~ :z%,_ J\%r»p;\,ﬁﬁ‘-r}éjr\—}-\ggg &)g—,;,ga - J-l‘j‘—rfi%"@t%ﬂ £
LS

2020 CONFERENCE




t o
&‘@, In ex'naboO

& e/?‘»
& TRADE %
5 & R
% MANAGEMENT @
%‘5% sf
%@mWW‘«?“
Time Contents Place
09:00-10:30 Registration/ 4F 5| C6F Jihe
ampus
%ﬁiiﬁﬁ‘wﬁﬁﬁﬁﬁ%ﬁpf
Marketing, Brand Management and Consumer Research
AL DREE KREAYPH AT LEF RS A HERR)
ey BA S ARE
W LA RARE T AR R H PR 2 F1% -04 Instagram PUREE fi
B4 &bl
09:00-10:30 f'FT;‘ CRAE
HY LAY FASAFELMA L HEY e 020 Y R | je0a
fg_fg
R
WY LA RSB AT SN S o f Y HHEME LR
f'F—‘ﬁ DHRF S s F A
W LA RTR PG CE R AL g e
B i B ArLZ 3T @ LB
Fie REFTIaAEF B AR
International Trade & Industrial Development and Policy
EREC 55"319\3%@2(5’@ TRz ;.?,, wR)
RET R R FRZEET RIRR)
ek A HE A
B 2 oy e "’%l‘ M PR AT 2 F
T'F—*ﬁ’ o & ﬁ"’ﬁb S RECR ~ HRT A
09:00-10:30 | %% # 41 i i 1 BB HA R L L 2 RIFEIF 2 ¢ £ 1§ P8 7
i K vg J605
i’r——ﬁ D F 4 E ﬁ;.ﬁ
L EERTR O L RRT 2% 5 bl
i’r—‘ﬁ : %iﬁ%ﬁ HiEiF
WY LA BPRER P YT AR B RRE 'R L AR
T'F*‘ﬁ L R/E R 8
WY LA ATHRR R PR 31 T

2020 CONFERENCE 2




t o
&.‘@, Intern,, hoo

o°° >
4 TRADE %
s & E
% MANAGEMENT @
%9'6.; .f
%""?mmwi“"“?o
Time Contents Place
09:00-10:30 Registration/ 4F 5| C6F Jihe
ampus
¥&I i FdayE “ﬁ 75
Marketing, Brand Management and Consumer Research
A gEA ii"r'i"‘a'f] KO~ FRE L5 4 ZRE)
i’F—‘ﬁ : Vongsathorn Pansawadi
#m~ & #iL * The Effect of Interpersonal and Individual Variables on Green
Brand Product Attitude and Purchase Intention in Thailand
i’F—‘ﬁ : Zwane Mthunzi Mpendulo &Tun-Chih, Kou
09:00-10:30 #m~ ¢ #i: The Impact of Trust, Perceived Cost, Self-Efficacy, Usefulness,
and Social Influence on Actual Usage, Satisfaction and Usage 1504

Continuance Intention: The Case of Mtn-Eswatini Mobile
Money Services

¥ : Chanya Nawasmittawong
wm~ ¢ F ¢ The impact of perceived eWOM on Brand attitude and
Purchase Intention for Millennials Generation in Bangkok

p)

T'F—‘ﬁ - Karla Daniela Quezada Acosta & Hsiu-Li Chen
wm ~ & fL ¢ Consumers Motivation in the Collaborative Consumption
Based on AR and OMO

10:30-10:50

¢ 3k 5 T/ Break

2020 CONFERENCE




Intern,,.
3$C® Nay,
& 2,

?&o TRADE Q%
5 & B
% MANAGEMENT Q@@
dv%%&ww e@“‘?&’
Time Contents Place
09:00-12:20 Registration/ 5| C6F Jihe
ampus
Fh LA RRERAY R FAY
Marketing, Brand Management and Consumer Research
AL CRRE KW B R FEEE I R KR)
T'FJF," . Priscilla Loirette Gutierrez Rocha & Hsiu-Li Chen
wm~ ¢ fi * Effects of Resource Advantage, Service Innovation, and Brand
Innovation on Brand Loyalty in the Night Markets of Taipei
T'F“F{ : Pattra Kuntanarumitkul
# ¥ & f- + Factors that Influence Consumer Purchasing Intention on
10:50-12:20 Luxury Brands in Thailand
T’F-ﬁ : Daniela Maria Fortin Pineda & Tun-Chih Kou 1616
#m~ & fL ¢ The Impact of Personal Values on Ethical Fashion
Consumption-Zara Case in Honduras
f’r—?{ : #FE P & Amanda Isabella Amaya Rosales
¥ ¢ FE : Free vs Save: the Moderating Effect of Ethical Consumption
and Social Framing on Decision Making
€4 : Chotiros Tangkurusorn
#w < & H + Does Color Matter? Examining Green Material and Green
Label as Moderator on Green Perception and Green Purchase
Intention
Fx- AR EBY LY
International Business Strategy and Cross Culture Research
AFAIFTR KRG FRREET kBIRR)
PLE RPRUBCFRFEET AR
ﬁﬁ:w&ﬁ\méﬁ
WY ORI F AR T A R R R A AT
F%  3mim gF2 R
W A E B ARG EREAA R MG A MF T2
RIS S
10:50-12:20 f'%‘—‘;]z R
W LA AEDEYE Fos s J603
i'F—‘F*f . ¥13% 7% ~ Chu-Chen Rosa Yeh
W~ ¢4 - How “Going International” Affects Students’ Perception in
their Employability
T'F—?.]‘ 3 F . = A
WY LA MM EEHATA A ERE LR
Tk R4ER e F
W LRI ARG A R P EYr L B B
B Fje 2 34 &%
Time Contents Place

2020 CONFERENCE




t 5
&.‘@, Intern,, hoo

& >
& TRADE %
& %
% MANAGEMENT @
%% ‘f
%”mmwiﬁ“‘?o
09:00-12:20 Registration/ # 3| C6F Jihe
ampus
PN AEHBE L EF %
International Finance and Business Performance
AL PTG FRELEFT R
AFA G FREREBFRFLELT RIKR)
o REEK AT R
WY AR I R Y R M- SR AR E S 6l
T’F;ﬁ LS S
10:50-12:20 | .0 D 4 o v v msar S mh e at @ »
WY LA oA 52 % BREETRGER VIR 2 BT 1604
SRR Y KR 4
CARS SE VIR CEFEE LN Y
‘ﬁ‘?‘f:?‘?@i‘;ﬁﬁ;‘ B | /
HE PRI AP FTAREHEY O 2B
(SRR SR BT
#m~ A The Significance of Intraday Stock Market Price Changes
Triggered by Security Forecasts
Fxd HEEFRERIFTRER
Leadership and Human Resource Management
AFA TP EE KRB CFRRLEET KR
Rk KRGO ERELEER L AIRE)
¥ R
WY A PRI B R Y B LR T R
HRCie i 5 TR
Ty PR A E
W P ARTHIR CEFTOTHR LT EIRE p FIREE O
10:50-12:20 Foubyfless v
ﬁ‘“‘ﬁ CRELE R s R J605
W LA REAEHL R L TR Y A Rk
fE% : 354~ %2
W LR EFEAE T EEG AP AR AT FIRY T LAY
R SN S 2
#m~ ¢4+ Impact of China’s One belt One Road Policy on the Economy
of Kazakhstan
T EAY P AE
RS L SN N S ER LR SR

2020 CONFERENCE 5



cs, Interny %,

o°° >
4 TRADE *é%.
&g & H
5 MANAGEMENT & Q
% &
i% %
Time Contents Place
09:00-12:20 Registration/ 4F 5| gF Jihe
ampus
%ﬁ*iﬁﬁﬁ%§?4ﬁﬁ
Social Network and E-Business
AFA TR REEGECFRFEET KRR
ﬁﬁ‘%ﬁﬁ RER
He LA RF T ST E M A B P SOR Lk
f’r—%z : ’*‘-f:--'l’ ~ 3R X ;:ﬁ
B AL TP T R B SR IA FI R R B A S M
10:50-12:20 | fE4 * thi 2
W LR )i %’U&fi BB € L IFTL LY S A2 R B %’Z N 1504

2 BB LB
TF 2R fAET
e LA MR EHRBAE LN AR MRRGA SR ]
_E;,}ggl_'ﬂ% VR @q&%«fr:‘ T %R 50
YR F IV

WY LA FHEM O BEATEUL L TR L E R
L
F‘

zZ_

.

2“‘“2

2020 CONFERENCE







